


BOLLE & MARCO

Welcome to our colorful and vibrant
world. We are Nicole (aka Bolle) and
Marco, living in the beautiful hanseatic
city Rostock at the Baltic Sea. For almost
6 years we have been exploring
Germany, Europe and the world together
with our community.

Our name "Komm wir machen das
einfach" was born out of the
spontaneous decision to go on a world
trip. Literally translated the slogan means
"Let's just do it".

We have noticed that the most beautiful
stories simply begin with courage. So this
slogan became our life motto. We are
always happy to jump into new
adventures together.



OUR CHANNELS

WWW.KOMMWIRMACHENDASEINFACH.DE

TRAVELBLOG INSTAGRAM FACEBOOK
420,000 VISITS 22,500 FOLLOWER 11,000 SUBSCRIBERS
M @
YOUTUBE PINTEREST PODCAST
548,224 VIEWS 130,000 VIEWS 43,800 DOWNLOADS
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TRAVELBLOG

OUR LIVING ROOM

Our blog has been published in June 2015,
and now counts more than 322,000 page
views per month. Our readers get
information about a wide variety of travel
destinations. Here in our living room we
share our adventures, give helpful tips and
recommendations in german language.

We also invest a lot of time in search-
engine-optimization so that our content
can be found on the web. This is also
confirmed by the numbers: 85% of our
readers come via Google to find out about
Germany, Europe and long-distance
destinations.




OUR LIVING ROOM

WWW.KOMMWIRMACHENDASEINFACH.DE

Komm wisy machen day cifach]

Reiseblog flr individuelles Reisen & Outdoor Abenteuer
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WELLNESS

Kurzurlaub im Lighthouse Blasum —
Nordsee, Watt & Wellness

in diesem Jahr wurde die ITE wurde aufgrund
der Corona-Krise abpesagl all  unsere
spannenden Terming waren damit hinfallig
Super schade, dabel hatten wir uns so sehr
auf die Messe gefreut Doch es el sich nicht

andern, wir wallten dennach raus und hatten

Lust auf einen..,

OUR BLOG TOPICS

WWW.KOMMWIRMACHENDASEINFACH.DE

LONG-DISTANCE

Bous Lodge in SUdafrika -
Umigeben vorn'leoporden und
Hy&nen

Heute machien war hier & wnserem
Reseblog wvon  wnseren
Lnllgu

in  der

emaigartigen Lk 71T, 0
berchien. Biese

VEFEBSSEN WIFSL...

SHORT TRIPS

Bowgrsbronn m Schwarawald =
wandern, Biken und Geniefen

Wir haban ja schon viele Ecken in Deutschland
erkundet, der Schwarzwald war allerdings bis

vor kurzen

nach immer eln graver Fleck auf
unserer Landkarte, Er schwirrte awar schan
lange in unseren Kopfen herum; gekiappt hat
es mit einer Reise |edoch irgendwie nie
Grunde? Mhh, vermuthch. ..

OUTDOOR

Zeltenin Istand - Unsere besten
Tipps und Erfahnungen

nd  Zelten? Eine  wirklich  gute
cheidung. Je nach Reisezeit ist Camping in
island wirklich einfach und komfortabel. Wis
wollten wahrend unsersr Rundresss  durch

Island das richtige Abentever wagen und auf

Unterkunfte verzichten, Naturlich auch, weil
Hotels auf island einfach sau teusr smd. Wenn

i dich gerade.;

CITY TRIPS

Innsbruck Sahenswlrdigkeiten —
Die iGssige Stadt am Inn

Osterreich st so  ein
Machbarfand urd wir wundern uns immer
wisder, wieso wir nur so selten dort sind, Erst

wunderschines

vir kurzem verbrachten wir jedoch emige Tage
i und riend um Innsbruck und durften uns von
den  weifaitigen  Quitdeor  ARthitaten
dberzeugen lassen, Doch auch dwe

LONG-DISTANCE DESTINATIONS WITHIN AFRICA & ASIA ARE
ESPECIALLY POPULAR ON OUR TRAVEL BLOG.


https://www.dict.cc/englisch-deutsch/long+distance+travel.html
https://www.dict.cc/englisch-deutsch/long+distance+travel.html
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YEARLY ACCESSES

.2023%-01.02.20253

Zielgruppeniibersicht @

i sSPEICHERN (4, EXPORT « TEILEM (¥, DATEN
01.01.2023 - 31.07.2023
O Alle Nutzer + Segment hinzufiigen
100,00 % Sitzungen

Ubersicht

Sitzungen ~ im Vergleich Zu Messwen auswahlen

Stibndlich Tag Woche Monat
® Sitzungen

15.000

0000

Februar 2023 Mirz 2023

Apil 2023 Mai 2023 Juni 2023 Juli 2023

Sitzungen MNutzer

B New Visitor B Returning Visitor
Seitenaufrufe Seiten/Sitzung

1.367.822 1.036.747 2.031.634 1.49 “

0+ Ereignisse: Ereignisname @ - + Benutzerdelinient 1. Julibis 31.Dez.2023 -~ [ < 4

A total of almost 3.8
million pages were
viewed in 2023. In July
2023 there was a change
~ in Google Analytics with

oo o o .. anew interface. You can
Ereignisrame + 4 Ercignisanzoh! Nutzer insgesam isanzahi pro Nutzer Gesomiumsatz therefo re see two
| different screenshots.



INSTAGRAM

CLOSE TO THE FOLLOWER

Instagram is definitely one of our favorite
channels. Here we take our followers live on
our travels and show them the most
beautiful places of our trips. Our community
appreciates our opinion and always gratefully
accepts our advice.

We have let our channel grow slowly and
organically since the beginning. We have
not bought followers or are not part of so-
called "engagement groups". We also don't
follow any algorithm rules but use Instagram
when we think it's right time and we have
something nice to share.

e A

hman Mord 2

Oman Sid

H BEITRAGE

s .-:ﬂ -
el -
o =

kommwirmachendaseinf Profil Zum

ach bearbeiten Archiv Werbetools

1.020 Beitrage 22.300 Follower 154 Gefolat

DEDDE & BEREDE
(3 kommwirmachendaseinfach

Personlicher Blog

{0 Reisen - Qutdoor + Katzen - Abenteuer
== Naxt: Finnisch Lappland

H Shop: @weltverliebt_shop

B= Love: @suedalrikaliebe

¥ Biog & Impressum L3

& www kommwirmachendaseinfach.de + 4

11.700 Konten in den vergangenen 30 Tagen erreicht. Insights ansehen

s
= @

Kaffeskasse Blogposts Siidafrik

AR -

W

|

Fotoausrist...

& REELS GESPEICHERT i MARKIERT




INSTAGRAM STATISTIC

eKOMMWIRMACHENDASEINFACH

+22,500 BETWEEN 25 MORE FEMALE
FOLLOWER AND 45 YEARS THEN MALE

75% Germany 58% = 25 - 34 years old 78% Female
5% Austria 24% = 35 - 44 years old 22% Male

STORIES: REACH PER SLIDE BETWEEN 1,500 AND 4,500 (DEPENDING ON TOPIC)
FEED POST: IMPRESSIONS BETWEEN 7,500 AND 24,500 (DEPENDING ON TOPIC)

INSTAGRAM REELS: UP TO 72,000 VISITS (DEPENDING ON TOPIC)



INSTAGRAM STATISTICS

eKOMMWIRMACHENDASEINFACH
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REFERENCES

SOME WORK SAMPLES OF THE LAST YEARS



FRANCONIA TOURISM ANNUAL CAMPAIGN
- EXPLORING THE 15 CITIES -

SOCIAL MEDIA, BLOG, PHOTO & PODCAST

In 2023, we were on the road in
15 Franconian cities. For this

b annual campaign, we produced

CEC A 15 blog posts, 15 Instagram
stories, 15 reels, 15 Facebook
feed posts, 15 Instagram feed
posts, over 35 Pinterest pins, 3

podcast episodes and images for

each city.




DESTINATION MARKETING MIT
SOUTH AFRICA TOURISM

SOCIAL MEDIA, BLOG & VIDEO

For these collaborations, we made
blog posts, Instagram stories, feed
posts and Youtube videos. The goal
was to introduce our readers to the
different regions of the country in
more detail and to whet their
appetite for South Africa.

Die einzigartige Panorama Route Stdafrika
& der Blyde River Canyon

eSUEDAFRIKA.LIEBE

Out of love for the country, we even
created a new Facebook channel, which we
have been filling with our content from
South Africa ever since.
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BICYCLE CAMPAIGN VISIT AUSTRIA

SOCIAL MEDIA, BLOG, FOTO & VIDEO

Stoneman Taurista = Unsere Einstiegstour
zum Rossbrand und Mandlberg
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For the 1st part of the bike
campaign, blog posts, instagram
stories and feedposts, videos as

well as visuals were made. An
Instagram takeover also took
place as part of this
cooperation.




SUMMER CAMPAIGN BRANDENBURG &
MECKLENBURG-VORPOMMERN

SOCIAL MEDIA, BLOG, FOTO & VIDEO

mit dem Kanu ~
serwanderung it Ides K | h
= ke T Wir
ere Route & ReiselippP Tben e, well e wirklich s viel i

entdecken gibt. Hast du liler schonmal
Urlauls gemacht™

7 Tage Was
uns

For this campaign, blog post,
Instagram stories and feedposts,
video as well as visuals were
made. For this we were 7 days on
the road with the canoe to
implement this campaign.




TOUR OPERATOR: WITH TUI TO
GRAN CANARIA & RHODES

SOCIAL MEDIA, BLOG & VIDEO

147 Gl

! Sonneninsel Gran Canaria -
s Diese 10 Dinge, solltest du
nicht verpassen!

For these collaborations, we
mainly reported on social media
(Instagram & Facebook). In
addition, live broadcasts were
organized on the TUI Facebook
channel, blog posts and video
material were made for our own
advertising use.

S IPE UP!
@TUIDEUTSCHLAND.




HOTELCHECK: ORTNER'S RESORT

m Ortner's Resort in Bad

Welinessuriau o Erfahrungen

Fussing — Unser

———

SOCIAL MEDIA & BLOG

For this social media campaign we
made a blog post, image and video
material for Instagram Stories,
feedposts as well as a reel. The goal
was to introduce the hotel to
followers and take them live with us.

We attach great importance to
the quality of reporting on our
social media channels. In our
stories we use images, text &
videos as well as tools for
interaction.




SUCCESSFUL PARTNERSHIPS

CLIENTS OVERVIEW
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OPPORTUNITIES FOR COOPERATION

OVERVIEW OF SOME SERVICES



EDITORIAL CONTENT CREATION

We write detailed, informative and high-quality content for
our site or for the client's site. We attach great importance
to expressive images, helpful tips and SEO. At the end of
the day, the content should also be found in the widths of
the world wide web.

PRODUCTION- AND PRESS TOURS

We explore and discover various regions and places for our
clients. On these trips we produce image and video
material, collect helpful information and share it with the
community. Press and production trips on a royalty basis
only.

INSTAGRAM

We have an active and enthusiastic community on
Instagram. We like to show them your destination and take
them live with us on our travels. We use the feed,
instagram stories, reels, short videos and guides. We also
inspire the client's community and offer so-called

"take overs".



IMAGE AND VIDEO PRODUCTION

We are happy to produce high-quality image and video
material for our clients, which may be used for the agreed
campaigns and activities. We would be happy to discuss
more information in a personal meeting.

ADVERTORIALS & PRODUCT TESTS

We also conduct product tests for our clients, test specific
services and report on them on our blog. However, these
collaborations only work if the product or service fits for us
and our blog.

PRINT, CAMPAIGNS, RADIO & CO

We are open to print, tv and radio. Of course, only if it fits
thematically to us and our community. We also have our
own podcast and offer advertising space in every episode.
More info via mail.



UNPAID WORK?

We do not accept unpaid assignments and cannot be
"paid" with hotel stays, vouchers and products. We work
full-time as content creators, so we allow ourselves to be
paid for our work. We also see payment as a form of
respect, recognition and appreciation.

UNPAID ADVERTISING?

We are not interested in affiliate cooperations. We do not

offer unpaid advertising on our platforms. Guest posts, link
exchange and press releases are also part of this and are

not desired!

INAPPROPRIATE TOPICS?

We value authenticity and only accept collaborations that
fit us and our blog. Advertising for casinos, bug spray,
watches, leggings etc. are definitely not part of it. Please
refrain from such requests!



WHAT OUR CUSTOMERS SAY

Sandra Strehlau - Hannover Marketing und Tourismus GmbH

"Bolle & Marco are a great (blogger) couple. It was incredibly fun to work with them and the cooperation
was very positive from the beginning. The two were always easy to reach and responded quickly. They
came to Hanover with a great euphoria and have captured and reflected exactly that on their blog. They
are very honest, likeable and above all authentic. That's what it's like to work with good bloggers. We would
work with Bolle and Marco again at any time."

Belinda Schaffarz - former employee of KPRN network GmbH

"The collaboration with Nicole and Marco was always professional, reliable and relaxed. Their open, honest
and at the same time friendly communication style has contributed significantly to the success of our joint
projects. In the context of our cooperation for South Africa, the two not only fulfilled the agreements, but
always went the extra mile and created versatile as well as exciting content for the destination. | would
work with "Komm wir machen das einfach" again anytime."

Gerrit Leinker - www.marokkoerleben.de

"After our collaboration, | know what makes your blog so successful. On the one hand, you are creative,
have a sense for beautiful things and are crazy enough to put something like that into practice. At the
same time you are honest, reliable and really professional. That's a winning combination. | can justifiably
say that the cooperation with you has been the most successful in the past 10 years. That is not always the
case with all the requests and ideas that come your way as a tour operator! So, thank you again and we will
be happy to do it again."



INTERESTED?

EMAIL TO: INFOeKOMMWIRMACHENDASEINFACH.DE

WE WELCOME YOUR IDEAS AND INQUIRY!

KIND REGARDS,

[l 5 s



